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Quote of the Month

The neat thing about RVing is each time I
walk into the RV my mind is flooded with only
good memories.” ~ Mark Polk

My name is Mark Polk and I am
the owner of RV Education 101.
I would like to welcome you to
the inaugural issue of our FREE
RV Consumer e-magazine. This
publication was designed with
the RV consumer in mind. Our
goal is to provide you with
useful RV information, tips,
videos, & products to help
make all your RV experiences
safe, fun & stress free.
I recently attended the 49th
Annual National RV Trade Show
in Louisville Kentucky. I am
excited to bring you all the
coverage from the show in this
special RV 2012 edition.

Inside this Special Edition
Health of the RV Industry (pg 3)
An All-Electric RV, Really? (pg 4)
Interview with Airstream CEO (pg 6)
Motorhome Chassis Innovations (pg 11)
Teardrops with a Twist (pg 16)
Gadget Technology Versus Camping (pg 19)
RV Trends, The Lighter Side of RVs (pg 20)
On the Toy Hauler Front (pg 24)
RV Downsizing (pg 30)
Inside & Outside the RV (pg 33)
My BEST in SHOW (pg35)
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The more you understand
about your RV the more you
can enjoy it! Our motto is very
simple and straight to the point,

JUST RV IT!

Please take a minute to visit our
informative websites for more
great RV information:
www.rveducation101.com
www.rvconsumer.com
www.rvuniversity.com
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Health of the
RV Industry
by Mark Polk

The RV Industry has always been resilient,
bouncing back when hit by hard times. It
has rebounded from wars, shortages of
materials, high fuel prices, high interest
rates, tightening of credit, lower home
values, high unemployment rates and low
consumer confidence.
The most recent struggle being a major
recession brought on by corporate greed
and mismanagement in financial sectors
across the country. When it comes to
recessions many experts say the RV
Industry is the “first in” and “first out”
when gauging the current state of our
economy.
Purchasing luxury items like RVs, boats
and vacation homes (using discretionary
funds) are the first to go when there is a
major downturn in the economy. Tight
credit, losses in retirement accounts and
plummeting mortgage values added to the
uncertainty of how the RV Industry would
rebound from a sluggish economy.
Throughout this economic turmoil large
numbers of RV dealerships and RV
manufacturers were forced to scale back
or shut down operations, many closing its
doors for good.

RV shipments dropped from historically
high levels of 390,500 units shipped in
2006 to only 165,700 units shipped in
2009.

But as the old saying goes,
when the going gets tough
the tough get going!
There are still many hurdles for the
industry to overcome, however there are
signs of recovery and excitement in the air,
a flicker of light at the end of the tunnel.
RV Shipments were on the rise in 2010 &
again in 2011 as dealers worked to restock
inventory on their sales lots. Current
projections for 2012 show a slight decline
in shipments from 2011, but considering
the current job market, home values and
it being an election year this can be
expected.
So the question begs to be asked, is the
glass half-full or half-empty?
What I heard and saw at the 49th Annual
National RV Trade Show in Louisville Ky.
tells me the RV Industry is once again
rebounding from the clutches of harsh
economic times.
RV manufacturers are building new units,
RV dealers are stocking units and RV
suppliers are introducing new RV products
to the marketplace. I say the glass is half
full, how about you. RV101

www.rvconsumer.com
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by Mark Polk

An All-Electric RV,
Really? The good, the bad & the ugly
I knew the day would eventually come, I
just didn‘t know when. Mark your
calendars, it happened at the 49th
Annual National RV Trade Show. MVP RV
Inc. unveiled its all-electric E Tahoe Type
C motorhome.
There are lots of opinions on the topic of
Electric Vehicles (EV). I must admit I lean
a little to the right on the EV topic,
especially when dealing with RVs. I am
not against the idea, but like many
others need to see and learn more. With
that said let’s take an unbiased
consumers approach, and look at the
good, the bad and the ugly when it
comes to an all-electric RV.
The Good: I would be remiss not to
mention technology, the environment,
and concerns over fossil fuels when
looking at the good-side of an all-electric
RV. If our forefathers didn’t embrace
new technology where would we be
today?

When asked about the
distance the EV RV could
travel on a full charge an
MVP representative told
me it would depend on the
size battery bank being
used. The model on
display is estimated to
travel 100-200 miles on a
full charge. It would
require about 90 minutes to
fully recharge the batteries.

This is the second all-electric prototype
RV that MVP RV has built. This model is
scheduled for production in mid-to- late
2012. The prototype model uses 96
lithium-ion batteries to power all
onboard systems in the RV. At zero
emissions the carbon footprint is greatly
www.rvconsumer.com
reduced.
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The prototype E Tahoe model
on display in Louisville would
require a 240 volt AC charging
station. The life of the ninety+
batteries are expected to last
10,000 cycles. At 150 miles on
a full-charge this equates to
1,500,000 miles. I haven’t
seen many RVs that traveled
1,500,000 miles, so that’s a
good thing.
The BAD: Where there is
good there is usually bad, or
maybe “downside” would be
a better choice of words.

Here’s a look
under the hood

This is an all-electric RV,
meaning there is no gasoline
power plant to supplement it
while cruising down a remote
highway. Not to mention, that
isolated highway probably
doesn’t have a 240 volt AC
charging station every 150
miles, at least not yet! In its
defense the MVP RV rep did
mention MVP is looking at
alternative recharge options
for the production model.

I would be curious to see what the
cargo carrying capacity will be on the
production model. I already mentioned
charging stations, but I think it deserves
a second look. Electric vehicles (now I
am referring to EV automobiles) are
intended primarily for urban populated
areas. Experts are quick to point out,
what once was mostly a rural America is
quickly manifesting into a more urban
America. This I assume is where the
majority of these charging stations will
appear. Unfortunately most RVers don’t
plan to spend their RV vacation in
downtown metropolitan areas.

Ninety-six batteries take up
lots of space, as was evident
looking under and around the
vehicle, and large battery
banks like this weigh a lot too.

I said the good, the bad & the ugly
referring to the classic movie starring
Clint Eastwood. I really don’t have
anything ugly to say. When this RV goes
into production you be the judge. RV 101
www.rvconsumer.com
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The newest design in the iconic Airstream lineup was introduced at the 49th Annual National
RV Trade Show, and I was there to chat with
Airstream CEO Bob Wheeler. This concept trailer
was designed by architect Christopher Deam,
pushing the limits of forward-looking design. The
most striking design feature of the Sterling
Concept trailer is the use of anodized aluminum
surfaces for the interior. Deam wanted to bring
the unmistakable appearance of the famous
exterior to the interior of the unit, and use a
premium, lustrous material that provided plenty
of light and reflectivity.
http://www.airstream.com/

by Mark Polk

The Airstream Sterling Concept
trailer features bright yellow
woven vinyl flooring that has a
soft, luxurious feel and is perfectly
complemented by the white ultraleather upholstery and classic
midcentury Merimekko fabric used
throughout the unit. All of the
countertops and roof-lockers are
edged with pure aluminum
extrusions which harmonize with
the aluminum interior skin and
premium fixtures in the galley and
lavatory.

Airstream Sterling Concept Interior

I mentioned a moment ago that I
had the pleasure to speak with
Airstream’s CEO, Bob Wheeler.
Here’s what he had to say:
www.rvconsumer.com
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Interview with Airstream CEO
Bob Wheeler
RV 101: Hello Bob. It’s great to meet
you, and I appreciate the opportunity
to sit and talk with you for awhile.
BW: It’s nice to meet you too, and you
are quite welcome.
RV 101: I know you are busy so I’ll try
and keep this short. What direction is
airstream taking in regards to future
concerns with the fuel costs and Corp
orate Average Fuel Economy (CAFE)
regulations that are being placed on
trucks and SUVs?
BW: Well we recognize that the cafe
standards are going to force smaller
vehicles with less towing capacity,
and as such we are taking steps to
both design and build smaller units
that weigh less. We are also taking
steps to decrease the weight in our
existing units. What we have found so
far, here in November 2011, is the
industry hasn’t reached that break
point yet where retail customers are
willing to pay more to get a lighter
travel trailer. Until that happens, and
that will happen, until that happens
the industry will be slow to react. You
can take a certain amount of weight
out by de-contenting, but you quickly
reach a point where, to take more
weight out, you’ve got to start adding
cost because the materials you are
putting in now cost more.

So once that cost starts to go back up
again, achieving further light-weighting
is where the retail customer has to be
at a point where they are willing to pay
more. Much like what happened in
Europe 15-years ago, they are kind of
15-years ahead of us in this lightweighting technology. When you look
at their stuff, it’s lighter and it’s more
expensive and there’s a reason for that.
RV 101: That makes a lot of sense, and
the reality is if the tow vehicle has
weight limitations, then from a safety
standpoint the trailer you are towing
needs to be within that vehicle’s tow
capacity. Ok Bob, when the consumer
is shopping for a travel trailer, can
you give me three reasons why
they should consider an Airstream
travel trailer over other manufacturer
and brands available in today’s
market?
BW: I can cut it down to three!
RV 101: Give me three of your best.

www.rvconsumer.com
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BW: Let me start with durability. 70% of trailers that
this company has ever made in 80 years are still on
the road. We do not build a trailer to be obsolete or
to go to a landfill. We build a trailer to be handed
down to your kids and their kids . If you go on E-Bay
and type in Airstream you will see what I am talking
about, they’re still out there. Sure we cost more,
but the typical white box trailer is not going to look
so pretty in 10 or 12 years , that’s when Airstreams
really just start to take on new character.

If you look at safety, we build down between the
wheel wells and that gives you a trailer that has a
much lower center of gravity. It responds extremely
well to emergency handling situations. We do
everything we can to bring that center of gravity
down. It’s not impossible to turn one of these over ,
but it is very difficult and we’ve got some great sideby-side high speed lane change comparison videos
to demonstrate this.
RV 101: Yes, I just finished watching one in one of
the trailers and it was quite impressive.
BW: Something that’s becoming more and more
important to our customers is that this product is
built using sustainable manufacturing practices, we
use quote “green” materials, this flooring is a great
example. One of the key selling points of this is no
Volatile Organic Compounds (VOC’s) are used. It
doesn’t add any VOC’s or formaldehyde, and we use
low emitting laminates and substrates below the
laminate. On the same subject we use LED lighting.
This isn’t just for bright lights and long-life, it also
draws less amps, cuts your carbon footprint and
gives you much longer battery life if you are drycamping which a lot of our customers do. LED
taillights lower power consumption , are much
brighter and come on much faster.

We use low flow water fixtures
to help you conserve water,
which again is important in
general, but also when you are
dry-camping.
And ultimately,
these travel trailers aren’t
designed to go to landfills, I
guess that is the ultimate
statement of sustainable design
right? And they go on being used
indefinitely. It’s our blessing and
our curse.
RV 101: I never thought of it like
that . It’s a curse for sales, but a
blessing for your reputation as a
well-built long-lasting trailer. I
just have one more question
which you already touched on a
bit. What are some of the
innovations Airstream is using to
compete for the RV buyers
business?
BW: Well there are a number of
things like technology that we
have already touched on…LED
lighting has been great across
the board. We always focus on
cutting edge electronics and the
same stuff you find in your brand
new 2012 automobile, you will
find some of that technology
here. Bluetooth connectivity, the
phone connects to the stereo
and it connects to the TV.

www.rvconsumer.com
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So if you want to play music from your
phone or look at pictures from your
phone on this TV it all works together.
It’s a fully-integrated Samsung system
so you can run everything up here
where we are sitting from the TV
remote back to the bedroom. It all
works like it would at your house if
you had a professional system
installed. Those kind of cutting edge
electronics – LED TV’s , not LCD, this is
the newest stuff. These are all LED
TVs,
thinner,
better
power
consumption, better picture.

So these are the kind of innovations we use
to differentiate ourselves in terms of
technology. But some of the reasons people
buy Airstreams have nothing to do with that.
It’s the timeless design, it’s the quality
reputation that this brand has and which we
protect vigorously. They know that they are
going to pay more, but they are going to get
something in returno It’s going to work
o It’s going to last forever
o It’s a better way to accomplish the things
that they are trying to accomplish whether
it’s outdoor adventure or pursuing their
hobbies.
This is the ultimate tool for pursuing outdoor
adventure and it’s not just a box to support
putting your toys in. This really is an example
of form follows function and that’s been
evolving for 80 years at Airstream.
RV 101: Bob, it was great to meet you and
again I appreciate you taking time to speak
with me today.
BW: Thanks Mark, it was my pleasure.

Watch
Install
Video
Use Maxx Air vent covers to ventilate
your RV rain or shine
www.maxxair.com

www.rvconsumer.com

9

One trend that seemed to be apparent is
lighter, more aerodynamic designs being used
on travel trailers. The days of the boxy style
travel trailer may soon be over.

Make your least favorite job at the campground much easier by
using an EZ Coupler Bayonet Sewer System with rotating
fittings.
Watch
Video

www.rvconsumer.com
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By Mark Polk

2012 Motorhome Chassis Innovations
One concern among motorhome
consumers is how many miles you
can travel on a tank of fuel. As a
result of this, RV manufacturers
began looking for ways to meet the
demand for smaller, more fuel
efficient models to add to their type
B & C motorhome line-ups.

Sprinter Vans are equipped with a 3.0liter V6 diesel engine that gets about
30% better fuel economy compared to
its counterpart with a gasoline engine.
To compliment the engine the Sprinter
chassis comes equipped with a fivespeed automatic transmission and
four-wheel disc brakes.
Several years ago a European
styled Sprinter van chassis made
it’s entry into the American
commercial vehicle marketplace. It
wasn’t long before this Sprinter van
chassis started to appear as a
platform for B & C type motorhome
builders. It was a no-brainer when
you considered what the Sprinter
chassis brought to the table, for an
industry looking for new technology
and innovation in chassis design.

Other Sprinter chassis benefits, from a
motorhome builders standpoint, include
best-in-class interior standing height,
best-in-class cargo capacity and bestin-class payload. A win-win situation.

With the goal of achieving better
fuel economy at the top of the list
the Sprinter was embraced with
open arms.
www.rvconsumer.com

11

2012 Motorhome Chassis News
The Ford E-Series Super Duty
Class C motorhome chassis is still
America’s number one selling
Class C motorhome chassis. Ford
offers two Triton gasoline power
plants in the E-Series to get you
down the road, a V8 and a V10.

The 5.4L Triton V8 is rated at 255
HP/350 lbs.-ft. torque and the
6.8L Triton V10 is rated at 305
HP/420 lbs.-ft. torque. The ESeries chassis is available in three
wheelbase lengths-138,158 & 176
inches. The Class C Ford chassis is
available in a range of Gross
Vehicle Weight Ratings (GVWR)
from 9,900 lbs. to the class
leading 14,500 lb. chassis, with a
22,000 lb. Gross Combined
Weight Rating (GCWR).

Last year Freightliner entered the RV cutaway
chassis business with its S2 cutaway
motorhome chassis. This year they introduced
the all-new S2 chassis.

Freightliner S2 Cutaway Chassis

This updated S2 chassis offers a 20% larger
windshield for improved visibility and 50%
better over-the-hood visibility. For improved
maneuverability it offers 55-degree wheel cut
which is competitive with the diesel pusher
wheel cut percentages.
When it comes to power, optional Cummins
ISB 6.7 power plants range from 240 HP / 560
lb.-ft. torque to 360 HP /800 lb.-ft. torque.
GVWRs range from 19,500 to 33,000 lbs. This
Freightliner cutaway chassis is available in
wheelbase lengths of 179, 199,219, 238, 259
and 279 inches.

www.rvconsumer.com
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2012 Motorhome Chassis Updates
Spartan Chassis Inc. introduced two new
chassis concepts in Louisville. A 25-foot Class C
and a 32-foot Class A chassis. These Spartan
concept chassis’ are expected to appeal to
current RV owner’s looking to downsize from
their larger RV, and to prospective buyer’s
interested in purchasing entry-level units.

Spartan Concept Chassis

The 25-foot concept chassis was designed with
aging RV consumers in mind. After some
research Spartan felt there was a need for a
low-floor platform design that offers ease of
entry and egress with an option for an
Americans with Disabilities Act, ADA compliant
ramp.

The chassis incorporates front and rear selfleveling air suspensions with a kneeling
feature designed to reduce entry step height
to the lowest level ever seen on an RV.
Other features include Chevy G4500 gas and
diesel chassis, available in 24,26 & 28 feet, and
a 3 year/50,000 mile limited chassis warranty.

In the Class A gasoline chassis arena
the Ford F-Series Class A motorhome
chassis is still the number one selling
chassis in America.

Not a lot has changed since the
previous year. One could say why
change something that isn’t broke. It
is powered by a 6.8L, 3-Valve Triton
V10 gasoline engine. The engine
delivers a class leading 362 HP/457
lb.-ft. torque. This Triton engine
features a unique fail safe cooling
system. In the event the engine loses
coolant it can be driven a short
distance, with reduced power, to get
service. GVWRs range from 16,000
lbs. to 26,000 lbs. and GCWRs from
23,000 lbs. to 30,000 lbs.
The F-Series chassis maneuverability
and parking is enhanced by a 50degree wheel cut and larger 17.5
inch steering wheel.

www.rvconsumer.com

13

2012 Motorhome Chassis Info
Now we can get back to the 32-foot
Spartan concept chassis. To enter the
growing market of smaller, more fuel
efficient RVs Spartan chassis developed
the 32-foot light-weight, maneuverable
mid-size diesel pusher concept chassis.
This concept chassis features improved

Here are some photos of other RV chassis
and chassis related stuff I spotted at this
year’s National RV Trade Show .

Nissan Class B platform

fuel efficiency and a smaller carbon
footprint. The buyer would also benefit
from less noise associated with a rear
engine diesel, increased power options
and carrying capacity. The power plant
is a Navistar MaxxForce 7 turbo diesel
engine and Allison 1000MH electronic
transmission.
Additional
features are a
22,000 GVWR,
hydraulic disc
brakes and a
Cummins Onan
6K generator.

Spartan DP Platform with
Cummins 8.9L 450 HP

During tough economic times
it seems that new technology,
innovation and design are at
its best. That makes you feel
good about where the RV
industry has been and where
it is going in the future. RV 101

www.rvconsumer.com
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2012 Freightliner Chassis

Freightliner SL Series Motorhome
Chassis paired with a Detroit DD13
12.8L 500hp/1650 ft.-lb torque

The only Class A motorhome
equipped with a Detroit DD13 engine
www.rvconsumer.com
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Teardrops
with a Twist

by Mark Polk

Back in the day the farmer, factory
worker and soldier returning from
war would take whatever materials
they could scrape together and
build a very basic trailer to hit the
road and get away from it all.

Photo courtesy Jim Blackman

These simple backyard projects quickly took on the shape of a teardrop, hence the
name. They had just enough room inside for to two adults to sleep, and the rear of the
trailer was hinged protecting the chuck -wagon -style cooking facilities. Over the past
several years the teardrop trailer has made a resurgence in the RV marketplace.
They are light-weight, aerodynamic, easy to
tow and easy to use, so it only makes sense
the teardrop will fill a niche among many RV
consumers.
Today’s teardrop trailer resembles those from
the past, but pack way more punch. What
used to be a way to stay dry while you were
sleeping is now an economical camper with
modern day amenities. Little Guy Teardrop
Campers www.golittleguy.com offers these
neat little trailers in various widths, lengths
and optional equipment.
www.rvconsumer.com
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Some of the available options and
accessories include:
o 120-volt & 12 volt power Most models
o Swing-out gas grill
only weigh
o Snap on tent
about 500 lbs.
o TV & DVD
o Custom cover
o Sink & stove
o Air conditioning
o window shades
If you are limited on how much you can
tow, where you can store it, like to
camp in remote areas or if you enjoy
camping with minimal supplies and
amenities these little campers will
really fit the bill.
If you are a do-it-yourselfer there are
kits available, and/or just instructions
on how to construct your own teardrop
trailer. What a cool project!
Regardless of the
type of RV it is
remember our
slogan, Just RV It

The Equal-i-zer® brand hitch works to help
control trailer sway with 4-Point Sway
Control™. 4-Point Sway Control™ is a
combination of 4 positive friction areas that
work together to combat trailer sway. 4Point Sway Control™ is superior to “add-on”
friction bars or cam-type systems that are
used with conventional or chain-style weight
distribution hitches. More Information

www.rvconsumer.com

17

RV
Product
Spotlight

Watch
Video

Digital Tire Gauge

Digital Tire Pressure Gauge
By Mark Polk

Something I never leave home without is a quality
tire pressure gauge. Like everything else these days’
things are switching from analog to digital. Analog
tire pressure gauges were the standard for many
years, but advancements in digital technology have
improved on that standard. In numerous tests
comparing different type gauges digital gauges
proved to be the most accurate tested. Regardless
of the type of gauge you choose there are high
quality and low quality tire gauges available. Buying
a cheap digital gauge would be the same as buying
a cheap pencil type analog gauge.
I never leave home without this digital tire pressure
gauge by Tire Minder Here are a few things to keep
in mind when it comes to tire pressure gauges:
1) Spend a few more dollars and get a quality tire
pressure gauge.
2) If the gauge will be used for checking dual wheels
on a motorhome the chuck end of the gauge should
have a dual foot design to make the job much easier.
3) Always select a gauge rated higher than the
inflation pressure of the tires you are checking.
Applying more pressure than the gauge is rated for
can damage the gauge and affect the accuracy. If
you over-pressure a gauge have it tested for
accuracy. This gauge is rated up to 150 psi.
4) Try not to drop or jar the gauge. Store the gauge
in some type of protective covering or case and in an
area where it won’t be hit or damaged.
5) Periodically have the gauge tested for accuracy.
At a minimum compare it to another quality gauge to
see if both read the same, or close to the same
pressure.
6) Most importantly, once you purchase a quality
pressure gauge use it on a regular basis to check
your RV and automobile tires. RV 101
www.rvconsumer.com
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Gadget Technology Versus Camping
by Mark Polk

Have you ever heard the term
“Glamping”? In a nutshell it is a
combination of the two words
glamorous & camping. I’m not sure
who coined the term, but in some
aspects it concerns me.

Does modern day
technology add to the
camping experience,
or are we just getting
lazier?
When I was a kid we lived outside.
We ran, rode bikes, played sports
and went camping. Today kids seem
content staying indoors, sitting in
front of a television playing one
game system or another.
Camping to me means getting
outside and enjoying what the great
outdoors has to offer. I am not
saying that everybody should go
whitewater rafting or rock climbing,
but do we need all the gadgets and
glamour when we go camping?
Don’t get me wrong, I enjoy
watching a good movie and having
access to air conditioning and a
microwave in the RV.

What I am talking about is, do we need a
remote control that operates everything in
the RV from the comfort of a recliner? Do we
pack the X-box or Play Station and leave the
bikes at home? Do you spend the entire
weekend at the campground without ever
venturing outside the RV?
Do these people who go glamping empty the
holding tanks when they are full? Do they
throw some burgers on the grill, or sit outside
at night with a campfire enjoying the stars in
the sky?
It worries me whenever I think about what is
happening to our youth today. When a 10year old child needs a cell phone or misses all
the sights during a cross-country RV trip
because of a handheld game console we have
problems. I am not claiming to be the perfect
parent, but I do try and encourage our boys
to experience what the great outdoors has to
offer when we go camping.
Maybe on our next RV trip we should all try
leaving the games , remotes and computers
at home. We might discover just how fun it is
to JUST RV IT
RV 101

Get you free RV Insurance Quote

www.rvconsumer.com
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RV Trends, the Lighter Side of RVs
I discussed this topic earlier, but it is the
current trend reverberating throughout
the RV industry. This industry, as with
most others, has faced tough economic
times over the past several years. In an
effort to keep the RV industry alive and
viable RV manufacturers had to buckle
down and determine what steps needed
to be taken to stay competitive in a down
economy. This was a tall order when you
consider factors like tight credit, high fuel
costs, lower investment portfolios and
poor consumer confidence.

You will always have the
wealthy who can afford the
high-end units, but to keep the
industry healthy you need to
build to the needs and wants
of the American blue-collar
worker, the average RV buyer.

To me the logical answer would be to build
lighter, less expensive RVs that are more
practical and affordable to the average
prospective RV buyer.
Livin Lite CampLite weighing in at 2,750 lbs.

I saw a lot of light-weight trailers and
this hybrid light-weight truck camper by
NORTHSTAR. This would work well on any
½ ton truck, and when you get to your
destination you just pop it up and out
for additional living space inside.
Livin Lite RV all-aluminum light-weight frame

This, in fact, was one of the trends I saw
in Louisville. Light-weight, aerodynamic
and for the most part affordable RV’s.
With recently imposed regulations on
increased fuel economy tow vehicles of
the future will be smaller and lighter,
which equates to lower tow capacities.

www.rvconsumer.com
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Light, Compact & Affordable RVs
Pop ups were well represented at the
show, including the all-new Somerset
touring and off-road models. For more
than four decades the Coleman brand
camping trailers were manufactured in
Somerset Pa. When the plant closed in
early 2011 neighboring RV manufacturer
(Columbia Northwest with the Aliner
brand) came to the rescue. CEO, Ned
Collins said they took action to keep the
products, heritage and jobs alive. The
new brand was appropriately named
Somerset. My hat goes off to Aliner!

Somerset A3 Off Road
Anytime, Anywhere, Any Reason

Both the Somerset and Aliner brands
looked to be well constructed and offered
a variety of models to suit ones needs.
After a thorough walk-through it was
evident to me that both brands would be
good choices for the prospective folding
camping trailer buyer.

Aliner Classic

Our RV Care & Maintenance DVD
addresses issues like: proper care
and maintenance on the interior
of your RV, the exterior of your
RV, RV appliances, LP gas system,
water system, electrical system,
RV generators, RV battery’s,
chassis, frame and RV tires. Let
RV expert Mark Polk, help you
thoroughly understand how to
take care of your RV.
More Information

www.rvconsumer.com
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Light doesn’t always mean Ultra-Light
There are ultra-light-weight RVs manufactured
specifically with weight in mind, and then
there are manufacturers who are doing a
much better job of making its current product
offerings lighter than previous model years.

The Element by Evergreen RV is quite
impressive. This year they introduced
the new tandem axle element.

They are using modern technology and
materials like aluminum framing, light-weight
composite materials as opposed to wood
products, scaling back on the amount of
weight that goes into the finished product and
using more aerodynamic exterior designs.
Evergreen Element

These larger 26-foot Element models
are equipped with an Advanced
Fulcrum tracking (AFT) axle system
that provides balanced stability and
true tracking on the road. They are
pricey, but you get what you pay for.
You really need to see these to
appreciate them.

Lance Travel Trailers

There were several good examples of units
built by proactive manufacturers on display.
Longtime truck camper manufacturer, Lance
was displaying some light-weight travel trailers
like its 1575 model above. It can be safely
towed by an SUV or small pickup with a 3,500
lb. tow rating. It even has a slide-out!
If you like the idea of light-weight travel
trailers, but have more expensive taste don’t
feel left out. There are manufacturers like
Evergreen with its Element brand, and Forest
River with the Aviator model that will fit the
bill.
www.rvconsumer.com
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Evergreen RV also has a line of EverLite trailers, the new I-Go fifth wheel
trailers and they are launching a new
division of luxury fifth wheels based
on concepts of the Carriage Inc. team.

The List of Light-Weights continues
Forest River unveiled a high-end travel
trailer that is light, aerodynamic,
stylish and loaded with features and
benefits. It’s called the Aviator Touring
Edition, and it’s another one you need
to see to truly appreciate. It would be
impossible to list all of the high-tech
features and equipment available on
this trailer, suffice it to say you will be
traveling first class.

The show featured everything from lightweight 5th wheel trailers to scaled down
motorized RVs on the Sprinter chassis,
powered by economical diesel engines.
Long-time
motorhome
manufacturer,
Winnebago, showed off its new Lite series
fifth wheel line-up.

Winnebago Lite 5

Aviator Touring Edition

All- in-all I felt like the industry was on track
as it pertains to building lighter and
smarter. I think the days of heavy RVs, and
tow vehicles with high rated tow capacities
will soon be over. I did see a picture of a
Smart car towing a tear drop. Hopefully we
all won’t have to resort to that, but you
never know! RV 101

www.rvconsumer.com
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On the TOY
Hauler Front

by Mark Polk

If the show is any indication, the Sport
Utility RV (SURV) market is alive and
well. Commonly referred to as Toy
Haulers, these RVs let you load up your
toys and take them with you. In
Louisville I saw small ones, large ones,
travel trailer models, 5th wheel models,
motorhome models and horse hauler
models. Let’s take a closer look.

There were some very basic toy hauler
models, designed with one or two small
dirt bikes in mind. On the other end of
the toy hauler spectrum there were
huge expensive models that could haul
just about anything you want. One that
impressed me was the Jayco Seismic.

Jayco Seismic Desert, Storm, & Horizon
www.rvconsumer.com
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Now that’s what I call a Toy Hauler

If you are into racing you may need one of these
toy haulers. I saw this when I was at the Hershey
RV Show this past September. Nice!
Show Hauler Motorhome Conversions

This heavy-duty Type C motorhome is built on a
Freightliner Class 8 truck chassis by Show Hauler
Motorhome Conversions. It is 45-feet long, has a
54,000 lb. GVWR and can haul up to 40,000 lbs.
www.rvconsumer.com
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Back to more Toy Hauler News
When the topic of toy haulers
comes up I always like to see
what’s out there. I have a
motorcycle , two ATVs and
some other toys, so I find this
market niche very interesting.
One important thing a would
like to mention is you need to
make sure the vehicle you are
towing with is capable of
towing the toy hauler with the
loaded weight, and that you
do not exceed the GVWR of
the toy hauler itself. With that
said let’s look at some more
toy haulers available for 2012.

Livin Lite VRV

Livin Lite VRV interior and exterior

One company that I think is
innovative and has some neat
products is Livin Lite. They use
all-aluminum construction so it
is durable and lightweight. I
like their Versatile Recreation
Vehicle, or (VRV). It’s their
version of a toy hauler/camper.
One feature I like is that it
reminds me of a garage. If I’m
hauling a motorcycle or ATV
around I don’t want carpet or
fancy upholstered furniture. I
want to be able to wipe it
down and move on.

The VRV ranges in length from 13’-6” to 30’. The VRV is
designed to haul a motorcycle, full size ATV, golf cart or other
cargo. Most models can be towed by an SUV or half-ton truck
depending on the loaded weight.
www.rvconsumer.com
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Every kind of Toy Hauler Imaginable
Let’s say you already own a
motorhome, but still want to
haul your prized motorcycle
with you wherever you go.
Well, don’t feel left out. This
motorcycle lift designed by
Hydralift will handle all your
motorcycle hauling needs and
If you haul horses instead of
horsepower you owe yourself
to check out this incredible
Equine Motorcoach designed
for the horse enthusiast.

Equine Motorcoach Exterior

Equine Motorcoach Interior

Hydralift Motorcycle Lift (Hershey PA Show)

Equine Motorcoach Horse Stalls

Outlaw Motorhome Toy Hauler by Thor
www.rvconsumer.com
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RV Training Resources

Click here to view our complete line of RV Training Products
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It was apparent the same quality craftsmanship that goes into its
motorhomes was built into this concept trailer. It had a GVWR of
8,000 lbs and a dry-weight of 6,160 lbs. It is aluminum frame
construction with a gel-coat fiberglass finish & has below -the –floor
basement storage. The MSRP will be in the neighborhood of $85,500

www.rvconsumer.com
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Born Free MH & Travel Trailer

B O R N

Born Free, by Dodgen Industries, showed up in Louisville with one of
its quality Class C motorhomes and a first ever 23-foot Born Free
Trail-R Lodge concept trailer in tow .
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The term “downsizing” came up more
than once in conversation at the show,
and there is good reason.

I think anybody you talk to
would agree the thought of
traveling
around
the
country in your house on
wheels is very enticing, but
along with the idea comes
many considerations.

Tioga with rear slide-out

In a previous article I mentioned the Sprinter
chassis with a Mercedes 3L V6 diesel engine.
This might be your best bet if fuel economy is
Some folks want to maximize fuel a major factor in downsizing. One model that
economy, so you don’t bust the budget stood out to me was the ERA by Itasca.
before even hitting the road. Other
folks have a passion for RVing, but as
we get older feel more comfortable
traveling in a smaller unit. The list goes
on, but whatever the reason for
downsizing there is an RV to meet your
specific needs.
I saw so many Type B & C motorhomes
at the show that it would be impossible
to cover them all. Each are making
strides to improve fuel economy, yet
ERA by Itasca
give you ample enough room to feel
comfortable, and move around. A good
example of this was the Tioga Type C The ERA concept offers fuel economy, comfort
motorhome by Fleetwood featuring a and plenty of power. It has enhanced interior
rear slide-out that really opens up the storage space and towing capacity. Another
space when you arrive at your really neat feature is the Flex Bed, that allows
you to switch from twin beds to a double bed.
destination.

www.rvconsumer.com
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Other innovative manufacturers in the Type B arena were in
Louisville with units on display, including Roadtrek Motorhomes
Inc., the number 1 selling Type B motorhome in North America.
In addition to having several of their popular models on hand
Roadtrek introduced a new N6-Active model to its current
lineup. The N6-Active is built on the new Nissan NV 2500 series
van. It’s based on the same platform as Nissan’s full size truck.
This versatile N6-Active can serve as an everyday driver, an RV, a
people transporter or a mini-van for the soccer mom. At 18
MPG, with all the amenities of an RV, and a 9,000 lb. tow
capacity the N6-Active makes a smart choice.
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Roadtrek N6

Roadtrek SS

The Roadtrek SS-Agile is based on
the all new 144" wheelbase Sprinter
2500 van. At only 19 1/2 feet long,
the SS “Short Sprinter” is perfect for
those who want a vehicle that’s as
easy to use everyday as a larger
crossover or conversion van, but
that offers all the conveniences of a
fully-equipped
motorhome.
In
addition to all this you can enjoy
great fuel economy too.

www.rvconsumer.com
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Pleasure-Way, another leading Type B
motorhome manufacturer had several
models on display as well. Built on Ford,
GM and Mercedes chassis’ these finely
crafted type B motorhomes have lots to
offer in the way of amenities and
features

Sunstar by Itasca
Pleasure Way

Downsizing doesn’t always mean scaling
back to the smallest RV offered. It can
mean going from a large diesel pusher,
5th wheel or travel trailer to a smaller
version of the same type RV. It’s still more
economical and easier to maneuver than
the previous model you owned .
There were many types and models of
RVs on display in Louisville that would
make good candidates for the consumer
looking to downsize. I saw lots of small
economical Type A motorhomes like the
Sunstar by Itasca, and small light-weight
trailers like this Crusier Aire by
Crossroads RV. If you really want to
downsize you might consider something
similar to the r Pod by Forest River. RV
manufacturers offer travel trailers, fifthwheels, toy haulers and motorhomes in a
variety of light-weight configurations.

Crusier Aire by Crossroads RV

r.Pod by Forest River

RV101
www.rvconsumer.com
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Inside &
Outside
the RV

Pivot EZ Sewer Hose Compartment

There were so many products and
RVs to take in that it is impossible
to cover it all, but I can give you a
peak at some of the neat stuff I
saw inside & outside the RVs.

Fleetwood Bounder 35K Interior

Open Range Outdoor Patio, Very Cool!
Stay warn by the fire when you watch TV

www.rvconsumer.com
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Inside & Outside the
RV

Dirt Devil Central Vacuum Watch Install Video

I had to include this outdoor patio by
Open Range . Very Cool!

The outdoor kitchen remains popular for 2012

High-end motorhomes like this Providence by
Fleetwood are still in demand

From pop
ups to park
models
Louisville
had it all,
things are
looking
good!
www.rvconsumer.com
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My Best
in Show

Cornerstone by Entrega Coach
It was a tough decision, but my best-in-show has to go to the Cornerstone by Entegra
Coach. It truly is the benchmark in a luxury RV. Features like solid granite countertops,
Amish hand-crafted workmanship and porcelain tile floors compliment this beautiful
motorhome. To add to its already impressive list of accomplishments the Cornerstone
rides on a powerful Spartan chassis with an Enterga exclusive X-bridge frame and a
Cummins ISX 600HP turbocharged engine. American Craftsman at it’s very finest!

www.rvconsumer.com
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Well, at some point we need to wrap it up. The 49th Annual
National RV Trade Show in Louisville Kentucky is a big show,
and a lot of ground to cover in a limited amount of time.
My goal was to highlight some of the RV innovation,
technology and trends I saw, that I thought the RV
consumer would have an interest in. There were so many
RV products and RV manufacturers represented at the show that it was impossible to
see and speak with everybody. I apologize to any innovative and reputable RV products
and/or RV manufacturers that were overlooked in this RV 2012 special edition emagazine.
I won’t however apologize to the many representatives managing the booths and
displays who were to focused on their phones to acknowledge folks were in their
display. I concentrated my efforts on the manufacturer and product reps who were
eager to talk about, and demonstrate the RV products they had to offer.
Thanks to all of you for reading our inaugural issue of RV Consumer Magazine. We look
forward to keeping you updated on RV products and information, and helping to
further your RV education. The more you know about your RV the more enjoyable the
experience.
Happy RV Learning & remember our motto JUST

RV IT

Mark J. Polk

For information on advertising in RV Consumer Magazine
Check out our media kit or contact dawn@rveducation101.com
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